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Agenda

What is the current Demand
for RVs?

What does the Data tell us
about consumer shopping
patterns?

What can help us
capture leads and
close sales?

B RV Trader
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industry look like

What does the RV
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This demand is only Gearing Up

Future Wholesale Predictions




The 2020 Effect on the
RV Industry

Great American Outdoors Act

Work From Home

Young families able to travel and
work more

High value and priority on time
spent with family and friends




RVs Have Never Been More In Demand

s

48%

80% Of them
Interested in already own
purchasing a an RV

unit

RVTraden
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Full-Timers Weekend Warriors Family Funsters

s
AA

Adventurer Retiree

Who is the
current RV
Consumer?

B RV Trader



increase in New Visitors in 2021 over 2020

Who is the New RV

Consumer

New Monthly Visitors to RV Trader in 2021

Younger RVers belong to &

B RV Trader



The Gen Y and Gen Z populations are leaping into the RV
world. These emerging RVers are crucial to draw in -
they'll not only be the most powerful buying groups in
the next 15 years, but they'll also be the generations to

carry on the love of RVing.

Don’t Forget About
the Millennials &
the Zoomers

Younger consumers spending more.

0 STATISTICAL B RV Trader
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Millennials & Gen Zers

are joining the RV world.

of all new RV buyers in 2017
were under the age of 34’

of all new RV buyers in 2021
were under the age of 34’

in the number of new RV
buyers under the age of 34
in just four years’

B RV Trader
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Record-high demand and low supply has created an

industry-wide inventory shortage. Major manufacturers
are being affected by the impacts of COVID-19.




Impacts Felt by
Major
Manufacturers

Y

Forest River has had to shift its
manufacturing strategy due to material
shortages, unavailable parts, and
unreliable global transportation.

O sransnica
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Create Experiences

How to Master
the Demand with

Offer Pre-Orders

Limited Inventory

Inventory Acquisition

B RV Trader



Play Up the RV & Camping Life

() Blog & Social Media
& Dealership Events or Open Houses
(¥ Partner with Local Business
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Offer Pre-Orders

Inventory is limited, so allow
your consumers to tour the
units that they may be
interested in and pre-order
the unit that is best for them
and their needs.

We offer a Pre-Order Tag for to all RV Trader Dealers




Inventory Acquisition

@ Promote that you Buy Units or Take

Trade ins
e Website
e Retargeting
e Banner Ads
e In-Store Signage

) Tag your listings with “We Buy Units”
or “Trade Ins Welcome”

Leverage your past buyers with email
& offers to buy their units







Data shows us this consumer:
Demand has increased, bUt ) Researches Differently
What iS our data ShOWing us & Communicates Differently
about consumer hehavior? @ & Ultimately Shops Differently
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Time Spent on Research

N

74%

of motivated buyers spend

6+ months researching their
next unit’

B RV Trader
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59% of RV shoppers Less than 10% of
Researching start their search on RV shoppers start
- RV Trader or other their search on a
DIﬁBI’BHﬂV classified sites' dealer website
N
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The need for
Expanded
Communication

N

—

oy

Shopping behaviors are different, but so
are interaction behaviors

Increase in connections Year-to-Date

G |7 ) O

leads sent to dealers from social media

Take advantage of all communication channels that a
marketplace offers in order to capture each generation and their
communication preferences

B RV Trader



of RV consumers are
. 30% || comfortable with
* | purchasing an RV online

$46,500
$ Compare RV Loans | lendigtree

People are purchasing Their Reasoning:

big items online.

O Convenience
O Price

O No Hard Sell from a Sales Rep
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Consumers are spending Because they are And this overall is
more time researching, so spending more time changing the way

: . adapt now so you aren

are included in that is going to look different caught behindy

research

%QSTATISTICAL 5 : B BV Trader
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LocaTion
KEYWORD

Tvee

CATEGORY

MAKE

MODEL

TRIM

AR

NEW OR USED

PRICE

LENGTH

FUEL TYPE

FLOORPLAN

BUNKHOUSE FLOORPLAN
SLEEPING CAPACITY
SLIDEOUTS

GROSS VEHICLE WEIGHT
MILEAGE

SELLER TYPE

Let Our Find It For You!

Find Out Ho

© © 0 00 00 6 0 06 0 o

3100RD

© $49.418

2021 Grand Design Imagine 3100RD

Places.im nd

imagie the " et

Dodd RV of the

021 Grand Design e

rice

pear

mages

escription

Source: 1. RV Trader, 2021



t'the demands-of the'online RV




As our consumer
changes, we need to
be ready

D

In only , COVID-19
pulled e-commerce penetration

forward by

...due to this we have a plethora of new digital
tools we need to adopt in our dealership so we
can meet the demand and appeal to a new
audience based on our data



Expand Your Online Presence




Expand Your Online Presence (%<7 ) Expand Your Communication Channels

e Website
‘- e Marketplace : 3 .
e Retargeting B




Your Virtual Showroom

' % XYZ Dealership

Every question should be 7
answered: — NEW HOURS

New Numbers

) lLocation ,7 ', Sales 10AM - 3PM, Mon - Weds
——— : Service 9AM - 2PM, Weds - Sat Call Jim with sales

O Hours ofoperat|on ' | casm
) Sales Staff

O Social Pages

O Blog

Highlight all services available




Expand Your
Listings Further

.

Top Tips:

() Advertise on third party
marketplaces = =

) Enhance advertlsmg on
marketplaces =

i S Al i .
=i |

POPULARITY STATS

) Use listings to grow
relationships & move
prospects down the funnel

----------



Online advertising that is served up based @
on a consumer’s previous online actions or

vt QOGS
Retargeting?

Buyer visits RV Buyer searches unit based on Buyer leaves Buyer sees your ad Buyer clicks on your ad

Trader T);]eaf: ELG matl;e, mOd"E\!/I\} eLC- without connecting on another site leading them back to
ey see your banner, “We buy r inventorv on RV
Used RV's” your inventory o
trader

§r -

_,,,..,s-a . Allows you to focus your ad spend on consumers with
some degree of interest

0 STATISTICAL
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Drive repeat Reach people @

traffic who are already
| interested
Benefits of
. Stay Top Of
Retargeting Ming
Increase brand Follow Ljp with
recognition qualified leads

RV Trader offers a variety of retargeting options B RV Trader



Phone Calls Text Live/ Managed/
& Emails Message Video Chat

With Expanded Communication Channels, N




Text Messaging

By including text messaging as an open channel for your
buyers, it allows you to provide immediate, personal,
and more frequent conversations - keeping your buyer
engaged right from the start.

Text is available to all dealers

STAT RS S AR , = B RV Trader
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Live or Managed Chat

e
Allows a consumer to quickly get more information

Transcripts are sent to help with follow-up

Live chat leads to a 40% increase in conversion rates and we ve
seen live chat increase over 2.5 times since April 2019.

Chat is included in many of our packages

(O sranstica
S URVEYS



Video Chat

Allows the customer to feel as though they're
“face-to-face,” helping to strengthen the relationship
and move them closer to the transaction

Video chat is ideal to do virtual tours

Video chat is included in many of our packages

& RV Trader



N
Best Practices for All

Communication Channels

Timing is everything!

ﬂgﬂ Professionalism goes a long way!

& RV Trader
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It allows you to:

QIO

Q

Q

Build your reputation
Strengthen relationships

Communicate on behalf of your
dealership

Continue to develop your
reputation as a leader in your
industry

On RV Trader Dealers saw a
33.7% increase in leads sent
from social media

B RV Trader



What to Post?

) Show Off Your Dealership
Personality

(V) How To Articles
O Original Articles
O Shared Articles
O Hired Freelance

J Recreation and Job Related
Resources

(V] Listings

) Polls

Vj Contests and Giveaways
Vv y

Suzuki
suzuki Prod

2,187,222 people lik

ome  About Ph /ents  Notes  Videos

Suzuki

Buzua Jul 18 - &

he Suzuki Stimulus is here! Purchasd
ATANA and receive a $400 parts and
et to your local Suzuki dealer today 1
his amazing offer.

tSuzuki #SuzukiCycles #KATANA

—— THE SUZUKI —

Kampgrounds of America,
STIMULUS

Inc.

Travel Company

R Book Now

x Kampgrounds of America, Inc.
8% June5-Q

Ready to win our National Camping Month Giveaway, featuring
Lodge Cast Iron cookware, Coleman® Camping Gear, and other
prizes?

Enter right here, right now. https://bit.ly/NationalCampingMonth

Then comment below with a favorite camping memory for an
extra entry.

#NationalCampingMonth

#Coleman Coleman U.S.A.

#LodgeCastiron

@ Kubota Tractor Corporation e,

Like

Community  Of

rporation created a poll.

Series Bracket of Champions,
-X1120D, is facing off against the

RTV-X900

bs 6 Comments 20 Shares @

Comment £> Share




New Ways to Engage
on Social

TikTok

O users as of October
20217

O User base has
since competitors launched
copycat sites’

Thttps://www.fool.com/investing/2021/10/03/tiktok-clones-cant-stop-its-growth/




New Ways to Engage
on Social

Virtual Live Events
O Low cost and effort to set up

O Connect with your audience
in a new convenient way

O Sets you up as an expert

LIVE Q&A:

BUYING RVS IN A VIRTUAL ENVIRONMENT

o - .

E Got a question for our experts? Drop it in the chat!

o e A

> » » —+ 2157655 L[] :]

& RV Trader
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Exclusive insights around leads and connections designed to help dealers
have better conversations and move prospects through the sales funnel faster

3

Time in Market Price Range Listings Viewed Recent Activity

RV Trader

___________
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Understand Shopping Behavior, Interests
& Budget

() Have Stronger, Tailored Conversations

() Convert Leads to Sales Faster

AII RVT raderhstmgpackages include with Lead Enrichment

(} STATISTICAL

SURVEYS
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| Social Media v
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What is Digital Retailing?

Series of experiences that allow consumers to easily maneuver and engage online during different stages of their
purchasing journey

Discovery Trust Establishment Communication
Online Vehicle Engaging on social media, blogs, VATl Galee [Freeecs
Merchandising Marketing Video chat, text, email, chat
Preparations Desking Closing
Trade Ins, Vehicle Valuation, Credit Application, Title, Registration, Payment,
Payment calculation Insurance, ad-on products Delivery or pick-up

O STATISTICAL

URVEYS



You don’t want to fix a roof
while it’s raining

& Digital Retailing adoption is quickly
accelerating

@ You can't wait until it's too late to start
adopting these models

Dealers who adopted digital retailing
& before the pandemic fared better
during and after

7 Evolve your internal processes (think
Lead Enrichment)

...........



Build Out Your Digital Retailing Process One Step At A Time

(1) Discovery (2) Trustestablishment  (3) Communication
e Website Listings e Social Media e Chat (Live or Managed)
e RV Trader e Active Blogs e Video Chat
e Retargeting e Marketing e Email
e Use PAID e Dealer Events = T o
e Email Campaigns ~ e Make an Offer
e Online Scheduling

@ Preparation @ Desking Closing

e Trade-In Valuation e Credit Application — o Tile, Tags and Registration
e Payment Calculator e Insurance : e Delivery or Pick-up

e Pre-Qualifications e Shipping Options e Payment

e Inspections e Add-on products

( )

Test Drive scheduling ’

. \ =
O s1atisTIcAL B3 RV Trader



You Are Already On Your Way With RV Trader

@ Discovery ' @ Trust establishment 7 @Communication
e Website Listings e Social Media e Chat(Live or Managed)
e RV Trader e Active Blogs e Video Chat
e Retargeting e Marketing e Email
e UsePAID e Dealer Events — o Text
e Email Campaigns e Make an Offer
e Online Scheduling

@ Preparation @ Desking @ Closing

e Trade-In Valuation Credit Application e Tile, Tags and Registration
e Payment Calculator e Insurance - e Delivery or Pick-up
e Pre-Qualifications e Shipping Options e Payment
e Inspections e Add-on products
e Test Drive scheduling -
(AL RV Trader



Summary

The Demand for RVs have never been
RV EXTREME higher, with wholesale sales expected to
reach 600K by 2022

123 R\
Suit
Norfoll

Emai

Our Data is showing us that consumers are
researching more, up to 6 months in
advanced, and even buying differently

. $225,507

2022 Nexus Rv Triumph Super C 35TSC
General RV Cente
Ashland, VA~14 mi. away

7 B Email J Call
ideo chat with this dealer

And this increased demand, and data
A o points us to new and unique Digital Tools
that will help you evolve with the consumer

Video chat with this dealer ®

View our 12 other General RV Center locations Lok Now

0 STATISTICAL

SURVEYS



For more information on how
your dealership can master
demand, data, & digital tools,
or to contact us, please visit:

RVTraderMediaKit.com/

RVDA-2021

CONTACT ME

Palge Bouma

Executive Vice President
Paige.Bouma@Traderinteractive.com

(757) 348-3348


mailto:kensey.edwards@cycletrader.com

